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Executive Summary
The project has involved the production of a book that is focused on the practical methods of
using rainwater and recycled water onsite. The book has been produced in full colour and is
aimed at mainstream audiences, with distribution through bookshops, online and via some
newsagents. Grant funding from the Smart Water Fund has made the production of the book
possible.
The project has focused on water normally sent down the drain and how to maximise its
potential as a resource. The project highlights the latest technologies and solutions for onsite
use of rainwater and recycled water. The book shows how to make the most of water that is
available onsite. The latest water recycling treatment systems are featured, along with the
latest water diversion systems. It also includes innovative solutions for the use of rainwater in
urban households.
Through the application of the methods and technologies described in the book householders
will be able to minimise their reliance on centralised mains water supplies. This will reduce the
pressure on centralised water storages and reduce the need for additional centralised
infrastructure. It will also allow greater access to water for householders in areas where there
are restrictions on mains water use. Onsite use of water also reduces the pressure on
centralised stormwater drains and sewers.
The book has also enhanced the ongoing advocacy and promotion of sustainable water use
by the ATA and Stuart McQuire. The project has included many radio interviews, newspaper
and magazine articles, public presentations and promotion at public events.
The print run of the book was 4000 copies. Sales from December 2007 to September 2008
were 1753. A percentage of the money from sales is being set aside by the ATA to allow
additional print runs and revised copies of the book in the future.
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1 Background
The project has involved the production of a book that is focused on the practical methods of
using rainwater and recycled water onsite. It takes readers through a series of steps to
determine the best options for their households. It has built on a previous book Not just
down the drain, a guide to re-using and treating your household water, first published in
1995 and funded by Melbourne Water.
The book has been produced in full colour and is aimed at mainstream audiences, with
distribution through bookshops, online and via some newsagents. Grant funding from the
Smart Water Fund has allowed the cover price of the book to be kept to a minimum, making
the book as affordable as possible to wide audiences. The book has also enhanced the
ongoing advocacy and promotion of sustainable water use by the ATA and Stuart McQuire.
The book aims to fill a gap by combining the latest information on onsite water recycling
systems with information on rainwater systems to produce a single publication with an overall
focus on the sustainable use of water. The project has aimed to encourage and accelerate
the adoption of innovative solutions to decentralised sustainable water management. The
book targets the need for pursuing options for secure, safe, fit-for-purpose supplies of water
for cities and towns. It highlights the options for using alternative water supplies, sourced and
used at the same location.
The target audience of the book is primarily householders, but the book will also be useful to
a range of trades and professions. The book aims to fill the need of householders seeking the
best water solutions for their homes. It also aims to be useful for plumbers, builders, and
designers seeking to further understand the range of options and best solutions for their
clients. The book will also be useful for government environmental and planning officers
seeking to promote and regulate best practice. It will also provide a useful resource for
sustainability educators.
•

Stuart McQuire is an Environmental Scientist (M Env Sci, B Sci). He is a past president of
the Alternative Technology Association (1999-2001) and is the author of the book Not just
Down the Drain, a guide to reusing and treating your household water (Friends of the
Earth, 1995). Stuart was the project manager for the West Brunswick Sustainable House
Water Systems Retrofit funded through Round 1 of the Smart Water Fund. He was also
on the steering committee for the ATA’s Grey Water Project and the reference group for
Museum Victoria’s Water Smart Home Project. Stuart currently operates a business
called Green Makeover that assists householders in making their homes sustainable.

•

The Alternative Technology Association (ATA) is Australia’s leading non-profit
environment organisation focused on sustainable technologies. The ATA has
considerable experience and expertise as a publisher of books and magazines. The ATA
undertook the Grey Water Project with funding from the Smart Water Fund. Donna
Luckman, ATA Manager of Publications, has coordinated the ATA’s role. Jacinta Cleary,
editor of the ATA’s ReNew magazine, was the editor of the book.

•

The project has involved liaison with the relevant state government departments and
agencies in relation to regulation and guidelines for water recycling and rainwater. This
has included the EPA, Department of Human Services, Department of Sustainability and
Environment and Plumbing Industry Commission. Liaison has also been undertaken with
local government representatives including the Municipal Association of Victoria and
Victorian Local Governance Association.
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2 Project outcomes
The book was completed and launched on 7 December 2007. The initial print run was 4000
copies. The book is 156 pages and is printed in full colour. It includes photographs and
diagrams. The book has been printed on recycled paper, with the printer using vegetable
based inks and a waterless printing process.
2.1
Book content
The book focuses on how to use rainwater and greywater at home. It also includes a chapter
on the use of stormwater. Water conservation is also covered highlighting the methods for
avoiding waste of water and using water efficiently.
In developing the content of the book an initial meeting was held with representatives from the
Smart Water Fund, EPA, Department of Sustainability and Environment, Department of
Human Services and Plumbing Industry Commission. The draft of the text of the book was
circulated for comment to these and other agencies including local government. Up to date
information on the latest technologies was obtained from equipment manufacturers, suppliers
and installers.
2.2
Book sales
Distribution and sale of the book commenced in December 2007 and is ongoing. The book
has been sold directly via the ATA and through bookshops, environment shops and
newsagents. The number sold from the launch date up until 23 September 2008 was 1753.
The retail sale price was set at $29.95 after reviewing other books and publications on the
market. The wholesale price was set at $20 (including handling and delivery) for book resellers. The wholesale price was set lower for some large orders from re-sellers. The book
has been pre-sold to re-sellers rather than distributed on a sales or return basis. This method
has minimised the financial risk to the publisher.
One exception to this has been the distribution that was undertaken through the newsagents
section at Borders. Distribution via newsagents has proved to be a higher risk method as
books are not pre-sold to the newsagents, and any books that are not sold by the newsagent
are not returned to the publisher.
2.3
Marketing and promotion
The marketing and promotion for the book was undertaken in two stages. The first and
second stages of marketing and promotion have been undertaken. Marketing and promotion
of the book is ongoing.
The first stage included the book launch, media notification, distribution of review copies to
media outlets, and initial marketing and distribution to book sellers. The second stage has
included presentations and promotion by the author, further media interviews, and promotion
by the publisher at community events. These are summarised below and samples of articles
are included in the appendices of this report.
Stage 1 Marketing & promotion
• Book launch, 7/12/2007.
• Email alert to ATA members and newsletter advertisement.
• Full page advertisement in Sanctuary Magazine and half page advertisement in ReNew
Magazine. Postcard insert to ReNew Magazine subscribers.
• Radio interviews have been done on 3CR, 3RRR, Pulse FM, ABC Local Radio NSW.
• Herald Sun article, 7/12/2007.
• Review copies sent to key gardening, home and environment magazines.
• Notification sent to capital city newspapers.
• Internet retail sales, bookshop and re-seller wholesale distribution undertaken.
• Special promotion by Borders Bookshops (Feb 2008).
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Stage 2 Marketing & promotion
• Presentations by Stuart McQuire at public forums / workshops: Campbell Turnbull Library
in the City of Moreland (28/2/2008), Department of Justice sustainability seminar
(29/2/2008), City of Darebin (29/3/2008), ATA water seminar (3/4/2008), Moonee Valley
City Council (14/4/2008), Nunawading Library (16/4/2008), City West Water (staff seminar
18/4/2008, Balwyn Library (10/9/2008), Save Water Save Energy Expo (scheduled for
October 2008).
• Book promotion by Stuart McQuire at Poynton’s Nursery Water Saver Garden Party
(9/3/2008), Melbourne International Flower & Garden Show 5 & 6/4/2008.
• Public open day at the West Brunswick Sustainable House (13/4/2008), with 500 people
attending.
• RMIT VCAL plumbing students tour 14/4/2008.
• Radio interviews: 774 (Richard Stubbs show 20/2/2008), 3AW (24/2/2008), 774 & ABC
Local Radio nationally (Nightlife show 28/2/2008), 3WBC (8/3/2008), Pulse FM
(10/4/2008), 3WBC (12/4/2008, 2 shows).
• Advertisements in ReNew and Sanctuary magazines.
• Readers competition in Australian Better Gardens and Home Ideas, August 2008
• Postcard promotion to organic cafes and food outlets, September 2008.
•

•

Articles or reviews:
• The Age (21/1/2008),
• Sanctuary (Issue 4), Rainwater gardens article,
• Smart Water Fund Newsletter (January 2008),
• Sustainable Gardening Australia Newsletter (4/2/2008),
• Green Pages Newsletter (28/2/2008),
• Property Review Weekly (29/2/2008),
• The Age (8/3/2008),
• The Herald Sun (8/3/2008),
• The Weekly Times (19/3/2008),
• The Age (5/4/2008),
• The Sydney Morning Herald (8/4/2008),
• Melbourne Times (9/4/2008),
• Moreland Leader 14/4/2008),
• Grass Roots (April 2008),
• Plumbing Industry Commission Newsletter (April 2008),
• Gardening Australia Magazine, (May 2008),
• Village Green Newsletter (May 2008),
• Plumbing Connection (Summer Edition scheduled),
• Earth Garden,
• GreenSmart (2008 Edition),
• Green Magazine
• G Magazine (July 2008),
• Fairfax local papers (August 2008),
• Backyard Design Ideas Magazine (Water Wise Garden publication September 2008),
• ParkWatch journal, September 2008.
ATA promotion at community events:
• Mildura Sun Festival (12 & 13/10/2007),
• Australia's Response to Climate Change (Melbourne Town Hall, 24/10/2007),
• Synod of The Anglican Diocese of Melbourne, St Paul's Cathedral, 10/11/2007
• Walk Against Warming, Melbourne, 11/11/2007
• Green City Festival, Adelaide, 17/02/2008
• Sustainable Living Festival, Federation Square, 15 - 17/2/2008
• Moora Moora Sustainable Living Festival, Healesville, 1/03/2008
• HIA Home Show, Melbourne, March 26-30, 2008
• ATA Water Expo, 3/04/2008
• Whitehorse Sustainability Expo, Box Hill Town Hall, 20/04/2008
• Building and Home Improvement Expo, Melbourne, May 16–18, 2008

www.greenmakeover.com.au

7

•
•
•

Energy Efficient Farm Practices Field Day, Milawa, 1 & 2/6/08
Going Green Expo, Melbourne, June 5-8, 2008
Save Water Save Energy, Melbourne, scheduled for October 2008

2.4
Feedback
The book has been well received by reviewers and anecdotal feedback from readers has
been positive. At this stage there has been limited feedback received about the book focused
on future changes or additions.
In terms of improvements for any future editions, one suggestion received is to include a
chapter on swimming pools that would include specific information on pumps, filters, pool
covers that help reduce water use for pools. One review has suggested a need for additional
diagrams in the book.

3 Future editions
A percentage (35%) of the money from the sales of books is being set aside by the ATA to
allow future print runs and also the production of future revised editions of the book. Subject
to sales demand for the book, it is anticipated that the book will be revised within three to five
years. Revised editions of the book would incorporate up to date information on new
technologies or approaches to using rainwater, greywater and stormwater.
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Appendices
Book launch invitation, December 2007
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Media release, December 2007
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Herald Sun, December 2007
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ReNew January – March 2008
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Postcard
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Herald Sun & The Age, March 2008
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The Weekly Times, March 2008
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The Age eg & The Melbourne Times, April 2008
Sustainable house open day tours promotion.
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The Age, April 2008
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HIA GreenSmart 2008
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InPipe, April 2008, Plumbing Industry Commission newsletter:

Gardening Australia, May 2008
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G Magazine review, July 2008

Moreland Leader, April 2008
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Sustainable Gardening Australia promotion
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Australian Better Gardens & Home Ideas, August 2008
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Sanctuary, Issue 5

www.greenmakeover.com.au

23

www.greenmakeover.com.au

24

Backyard & Garden Design Ideas
Waterwise gardens, September 2008
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